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From a blank page to a 4.52%
converting brand
How we built Break the Matrix, from the name and the bottle to the landing
page, for a crowded category no copycat could win.

T H E  B R A N D

Break the Matrix, a nootropic
for ambitious young men

S TA R T I N G  P O I N T

A formula and a target buyer. No
name, no brand, no bottle, no page.

W H AT  W E  B U I LT

The name, concept, packaging,
positioning and full landing page

T H E  C H A L L E N G E

They needed a reason to exist.
Nootropics were a $2.3 billion market in 2024, growing nearly 8% a year toward $5 billion by 2034,1

with dozens of lookalike bottles making the same “focus and energy” promises. Another copycat
wouldn’t stand a chance. The founders didn’t just need a landing page. They needed a reason to
exist.

T H E  B U Y E R

We started with the buyer, not the bottle.

He wants out of the 9-to-5
51% of Gen Z adults have
seriously considered starting a
business in the past year,
versus 27% of Americans

overall.2

He’s chasing performance
He optimizes his training, sleep
and output. He lives on coffee
and energy drinks, and hates
the crash.

Nobody was speaking to
him

Competitors sold ingredients
and lab language. No one sold
what he wanted: control of his
own life.

4.52%
Conversion rate on a brand-new
product

$44
Cost per purchase at launch

39%
Of first-time buyers chose a
subscription
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T H E  B I G  I D E A

Not a brain supplement. A way out.
The obvious move was to sell on ingredients: Alpha-GPC,
Bacopa, “clinically backed.” That’s what every competitor
does, and it’s why they all blur together. We made a different
bet: sell the identity, not the formula.

“Break the Matrix” turned a daily capsule into a statement:
reject the default path, the job you hate, and living by
somebody else’s plan. Focus and energy became the tools for
the real goal.

T H E  P R O M I S E

“Think faster. Achieve
more. Break the
Matrix.”

The enemy: energy drinks and
coffee, the jittery crutch he’s
outgrowing.

D E S I G N I N G  T H E  B OT T L E T H E  R E S U LT S

Landing page conversion rate 4.52%

Cost per purchase at launch $44

First-time buyers on subscription 39%

B U I L D I N G  T H E  L A N D I N G  PAG E

1 An outcome-first hero: identity before ingredients 2 Four benefit callouts he can scan in seconds

3 The “live on your terms” story to hook him
emotionally

4 The offer near the top, with subscription savings
and bundles

5 Full ingredients and label for the skeptic who
checks

6 A results timeline: 5 hours, 5 days, 30 days and 90
days

7 Video testimonials and an energy-drink
comparison as proof

8 A “Matrix-free” lifetime guarantee and FAQ to
remove the risk

See the live page: breakthematrix.io

T H E  L E S S O N

The founders asked for a landing page. What they needed was a reason for a
young man to choose them over dozens of lookalike bottles. Once the idea
was right, the page almost wrote itself.

1. Global Market Insights, Nootropic Supplements Market, 2025–2034. 2. LendingTree survey of 2,000 U.S. consumers, reported by NewsNation.

Matte black, inside and out, built to stand out
next to the bright, busy designs of every
competitor.

One iconic symbol: Michelangelo’s Creation of
Adam, the hands almost touching, reworked as a
spark of potential.

Classical imagery for discipline and durability,
carried through the whole brand.
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T H E  WO R K

The bottle and the page

The landing page. Identity first: “Think faster, achieve more, Break
the Matrix,” then the benefits, then “Start living on your terms.”

The label. Matte black, with Michelangelo’s
Creation of Adam reworked as a spark of
potential. Focus · Drive · Clarity.

S E E  I T  L I V E

breakthematrix.io

Let’s build yours.
A father-and-son team with 47 years of direct-response experience.

Book a 30-minute call

chris@betuelpartners.com

https://breakthematrix.io/
https://calendly.com/cbetuel1/30min
mailto:chris@betuelpartners.com

